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Chapter 1:   E-Commerce Overview.

a.  History & Growth of the Internet 

b.  History, Growth, the Current Slump, & the Future of E-Commerce

c.  B-to-C: What is it? History & Future.

d.  B-to-B: What is it? History & Future.

e.  A Small Fellow’s Marketing Dream

Chapter 2:   Business Web Site.

      a.    History of web site

b.    Statistics of web sites, no. of web sites and no. of web pages, top
            ranking web sites, top ranking shopping web sites, and sources of 
            the statistics

c.    Attractive website design – do it yourself or hire help, costs of outside help

d.    Content of your website: Useful, detailed and updated--preferably free as well;

e.    Create an online community with your website – use forum, e-card, affiliate program, newsletter, rewards, etc., to create an online community where people would like to come and participate all the time;

f.    Secured online transaction with your merchant account on the Internet.

Ch 3.  Your Internet Service Provider (ISP) and Hosting Service

a.  What are ISP and hosting service

b.  Types of accounts you can have in ISPs and Hosting companies, how much are they, and what other typical services do they provide

c.  History of ISPs and hosting companies, how and when they start to merge together, and why

d.  What hardwares and softwares are required to set up an ISP and a hosting company

e. 5 major ISPs and 5 major hosting companies in Hong Kong, and their services

f. 5 free ISPs and hosting companies, and their services.
Ch 4.  Domain Names

A.   History of domain names-

      A.1.  Who invented it
A.2.  When did it first come on the scene 
A.3  Yearly description of development of domain name from beginning until now

A.4.  What organizations control it, and how 

A.5.  Development of domain names in US, Hong Kong, China, Taiwan, Singapore, and other countries.

A.6.  How many registrars are there for domain names worldwide? Name and briefly describe the major registrars in US, Hong Kong, China, Taiwan and Singapore

B.   Structure of domain names-

B.1.  Numerical IP address

B.2.  Domain name

B.3.  How do the two parts correspond with each other.

B.4.  What is domain name for
B.5.  Meaning of top-level domain names, and how many levels are there?

C.   History of reselling domain names-

C.1.  The top 20 domain name resells – the domain names, price, buyers and sellers involved, and dates

C.2.  Legislatures aimed at controlling domain name speculation, in US, and other countries. 

C.3.  Famous domain disputes, eg, Joshua Quittner and McDonald’s; MTV vs Adam Curry, etc.
C.4.  Anticybersquatting Consumer Protection Act

Ch 5.  Search Engines
a. What are search engines?

b. History of search engine; and the earliest search engines

c. Statistics of search engines—coverage of search engines for the internet, of each search engine, ranking (top 10) of search engines in Hong Kong and the world, total number of search engines in the world in 2002, percentage of people using search engines to find things, and top 10 things that people look for with search engines.

d. Specialized search engines

e. Meta search engines

f. The usefulness of ranking high in search engines-quote the percentage of people using search engines to look for things on the Internet
g. How to submit to search engines—use program or by hand?

h. How to improve your web site’s search engine ranking? Explain how you can make your web site to rank higher in search engines, using meta tags, keywords, designs, links, etc
i. Web positioning softwares.

j. Programs that automatically submit your web site to thousands of search engines.
Ch 6.   Marketing with E-mail and Online Newsletter
a.   The power of e-mail marketing, the Greencard Spam of Laurence 
     Canter and Martha Siegel, and others

b.   History of e-mail, who invented it, who sent out the first e-mail, etc

c.   The major e-mail programs 

d.   History of using e-mail to market online & junk e-mail, again, the  
  Canters 

e.   Laws forbidding spamming, or bulk e-mail marketing 

f.   Bulk e-mail list, opt-in e-mail list, targeted e-mail list.

g.   E-mail list brokers.
h.   Establish a continuous relationship with your customers and potential 
  customers through online newsletter (e-mail).
Ch 7.  Newsgroup (UseNet), Forum, Mailing List, Bulletin Board, Discussion Board, Discussion List, etc

a. Give a definition for these terms, and briefly describe their uses and functions
b. History of their developments, such as the first newsgroup and who invented it, etc
c. Softwares that are used to create a newsgroup and a forum
d. Number of newsgroups available in Hong Kong, and in the world 

e. Examples of 20 different subjects available in newsgroups 

f. Directories and lists of newsgroups, forums, mailing lists, bulletin boards, discussion boards, discussion lists, etc 
Ch 8.  Affiliate Program

a. What is an affiliate program? 

b. Kinds of affiliate programs 

c. How do affiliate programs help in promoting sales?

d. 10 famous websites that are running affiliate programs.
Ch 9.  Other Online and Off-line Marketing Methods for E-Commerce

a. Banner advertising 

b. Online classified ads 

c. Awards 

d. Online & printed press releases 

e. Joint-ventures 

f. Web rings 

g. Shopping malls 

h. Yahoo stores, etc.

i. Others.
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